
 

      

ASSESSMENT OF THE OLIVE VALUE 
CHAIN IN PAKISTAN 

Muhammad Aslam, Marco 
Marchetti and Costantino Parma 

CIHEAM Bari 

      

This Report refers to the following activities of the 
OliveCulture Project: 

1.1 Assessment of the presence of Wild and Farmed 
Olives in the Country 

1.2 Analysis of the Situation of Crops, types of plants and 
needs in the Project Areas 

1.3 Mapping of existing services and facilities 
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